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under the Trade Descriptions Ordinance

Unfair Trade Practices - Bait Advertising

Nowadays, high-tech electronic goods have become common portable items. In fact, all kinds of smart products have brought about great convenience to our daily life.  That is why the sales of smart products and related businesses are booming across the territory.  To arouse the attention of consumers, it is not uncommon for traders to promote their services or products by preferential prices in their advertisements.  However, such traders might have neither the ability nor the intention to supply a reasonable amount of those services and products at the preferential price.
Case Study for This Week : Enticing Consumers by Bait Advertising

Mr. Leung saw the promotion of an electronic products company on newspaper and website that a smart phone of model A was only priced at $2,000, which was just half the price of the same product offered by other companies.  However, there was no indication of the duration and quantity to be supplied on the advertisement.  The company advertised this promotion on newspaper and website for 2 consecutive weeks, but Mr. Leung was unable to place an order of this smart phone despite all his efforts to do so with the company within the promotional period.  In fact, the company only prepared to offer 5 smart phones of model A for sale and they were all sold out within 30 minutes after the posting of the advertisement.  In the above case, where an extensive promotion lasting two weeks was made while only a very limited number of consumers could enjoy the special offer, unless the company had stated clearly on the advertisement the period or the quantities of goods to be offered for sale at the specified price or the trader had taken immediate remedial arrangements (such as by increasing the supply of goods with the same specified price offered to consumers), the company might have committed the offence of bait advertising under the amended Ordinance which is to come into effect shortly.

Smart Tips: Some traders use very preferential prices on their advisements to entice consumers but the actual quantity of goods available for sale is very limited and the period of supply is unreasonably short.  Hence, consumers are hardly able to purchase such products and services under normal circumstances.  In this regard, when using a specified price on advertisements, traders should ensure that there is a reasonable quantity of products available for supply to consumers within a reasonable period.  You may report to the C&ED or the Consumer Council if you encounter any suspected bait advertising case.
Next Chapter: Unfair Trade Practices - Bait and Switch
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For details about the amended Trade Descriptions Ordinance, please browse the website of the Customs and Excise Department at www.customs.gov.hk .
